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Using the MCBF brand for promotion & press



Introduction

Thank you for your interest in using the Marshes Community Benefit Fund (MCBF) brand. 

We openly encourage your use of the MCBF brand to ensure it’s continued success in the local 
community, promoting the opportunities which it provides to various local projects. 

Approved usage of the brand includes the following (including print, digital & social):
- General awareness of the fund and the opportunities which it provides 
- Local, regional & national press coverage (including print & digital)
- Promotion of applications & awards
- Signage whereby supplied and/or approved by MCBF panel

Looking to use the MCBF brand in another context? Please get in touch and we will be happy 
to discuss this and offer additional support.

We hope that you find the following resource useful in assisting you to use the MCBF brand. 
Through this publication, we safeguard the MCBF brand, values and reputation for future 
generations. Please note, this document may evolve over time to ensure our brand remains 
updated. 

On behalf of all at the Marshes Community Benefit Fund (MCBF)

Introduction



About MCBF

The Marshes Community Benefit Fund (MCBF) is managed by a panel of 10 people drawn from 
the local community. Each MCBF Panel Member was selected on the basis of having significant 
local ties, knowledge of the area and professional skills. An independent organisation vetted the 
Panel Members and praised its composition. Each Panel Member is contributing their time and 
skills for free.

The MCBF is a not for profit unincorporated organisation who purpose is to invest the funds it 
receives from Frodsham Windfarm Limited (FWFL) for the benefit of the local community.

The Fund receives an annual grant from FWFL of up to £120,000. This annual payment will be 
provided every year the wind farm operates and is expected to amount to some £3 million. The 
Marshes Community Benefit Fund (MCBF) Panel will control the administration of the MCBF 
and will consider applications from groups and organisations for awards of between £250 and 
£60,000 from the MCBF in each of the two application rounds to be held each year.

The fund is specifically for the benefit of the community in the local area of the wind farm 
located on the marshes close to the villages of Frodsham, Helsby and Elton.

Please see www.marshescbf.uk for further details on the fund or to make an application.

Marshes Community Benefit Fund provided funding to 4th Frodsham Scout Group for a new minibus



Fonts
Headings – Helvetica Neue Bold
Subtitles - Helvetica Neue Medium
Paragraph Text – Helvetica Neue Light

All materials directly associated with the Marshes Community Benefit Fund should use the 
above font guidelines to ensure consistency across the brand. This includes on signage which 
is exclusively associated with the fund eg: sign to recognise MCBF funding.

We recognise that use of the above fonts may not always be suitable and therefore we accept 
relevant substitutions in the interests of accessibility / user experience.

Logo
The Marshes Community Benefit Fund logo 
is composed of a bordered, vertical rectangle 
with curved edges. Within this, our main symbol 
represents a windfarm turbine and follows with 
abbreviation and name in full. Our logo originates 
from a competition run for local young people who 
were asked to provide entries with a logo idea.

The winner had their design professionally recreated 
and used as the cornerstone of the MCBF brand.

When using the MCBF logo, please ensure that it 
retains it’s original relative dimensions (so it’s not 
squashed, squeezed or otherwise pulled out of 
proportion), text remains legible and not too small. 

The logo should not be used in any alternative 
colours other than the original ‘MCBF Blue’ or white 
(for use on dark backgrounds).

We can provide you with our logo in a wide range of 
sizes/formats so please get in touch.



Brand Colours

MCBF Grey

C60 M50 Y50 K20

MCBF Light Blue

C50 M20 Y15 K0

MCBF Main Blue

C84 M56 Y18 K4

Our primary brand colour is ‘MCBF Blue’ 
which features in our logo and across 
all marketing including our website…          
www.marshescbf.uk.

A secondary blue has been provided as 
‘MCBF Light Blue’ to compliment the main 
brand colour, for example the usage in 
subheadings.

The ‘MCBF Grey’ is the final MCBF colour 
and offers contrast to the blue primary/
secondary brand colour choices.

We also recognise the use of our logo in 
white, for against dark backgrounds.

Should you wish to use the MCBF logo in any alternative colours and/or to represent a 
significant meaning then please contact us with your request and we will be happy to review this 
on a case by case basis.

Fund Name
We ask that you initially use the fund name 
in full in case your audience is unfamiliar 
with our abbreviation. ‘Eg: The Marshes 
Community Benefit Fund (MCBF) provided a 
grant of…’ 

However, please feel free to use the 
abbreviated term ‘MCBF’ whenever referring 
to the fund in the remainder of your work.

MCBF provides donation of £20,000 to new community walkway



Social Media
Whilst the fund is run on a voluntary basis and therefore social media is dealt with in the panel 
members own time, the fund is promoted across Facebook & Twitter.

You can find the Marshes Community Benefit Fund on social media at the following:

Facebook – https://www.facebook.com/marshescommunitybenefitfund/

Twitter - https://twitter.com/communitybfund (@communitybfund)

We actively encourage engagement of these accounts by all of our applicants.



www.marshescbf.uk

Thank you for promoting the Marshes Benefit Fund

For further branding advice, please get in touch...

enquiries@marshescbf.uk


